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“One of the biggest issues that | feel
strongly about is the lack of support for design
education in the Arab world. MBR was both my
homage to Dubai’s leadership and an urban
gesture that aims to have a positive impact on
the community at large, while supporting the
education of underprivileged students.”

Speaking on the Design for Good initiative,
Khamash adds: “It aims to motivate veteran
designers to invest time and money in
developing young talent so they can make a
viable and rewarding career in this field.”

Cultural design

Passionate about art and sculpture,
Khamash has created many commissioned
pieces for clients’ residences and palaces.
In 2020, this occasional dabbling in art has
become a full-fledged division of the Kart
Group, which he founded in 2004.

While designing palatial residences in
the region for clients who cannot be named,
Khamash keenly felt the absence of authentic,
modern and versatile accents that distilled
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the essence of Arab culture, without resorting
to pastiche. Unable to source the kind of
bespoke pieces he wanted, Khamash was
inspired to create his own line.

From the classic sketches on a napkin, the
bespoke furniture line has now grown into a
serious and sustainable line of business, with
culture at its heart.

The line was launched with the limited-
edition Nightingale of the Nile, a side table
inspired by one of Khamash’s heroes, the
legendary diva Umm Kalthoum. Handcrafted
in sustainably sourced teakwood, the
drum-shaped piece features an elegant
scalloped edgeand lyrics from the Umm
Kalthoum classic, EntaOmri, inscribed in
Arabic inscribed around the base. Sturdy and
weather-proof, the table is varnished in warm
honey tones and treated to protect it from
spills and water damage.

Khamash comments on the piece: “With
this side table, our intention was to create a
versatile, elegant accent that can move easily
from outdoors to indoors. Nightingale of the
Nile pays homage to a diva who is loved all
over the Arab world.”

The striking aspect of Khamash’s designs
is that they are rooted in the region, without
resorting to clichés. This is something that he
feels strongly about. “Applying Arabic motifs
just because they are trendy but do not have The limited edition Nest Table, designed by

any function or meaning is not what we do. Mustafa Khamash for Kart Group
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Mashrabiya in the Min
office, designed by Kart Group =

F - -\— T

The MBR installation

"We don’t need to indulge in this kind
of pastiche. In Kart Group’s award-winning
project, Dubai’s Ministry of Cabinet
Affairs office, we developed the idea of a
contemporary mashrabiya, in sustainable
materials. It’s fresh and functional — working

to screen off a space within the office.”
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Kart Group is also choosy about the clients
they work with, as Khamash believes a
successful project begins with great clients.
“If a client wants“a catalogue look”, without
any consideration for spatial planning,
lifestyle or culture, then they should consider
hiring a decorator and not a qualified interior
designer or architect. The role of a designer
is more than matching paint and furnishings
to a picture. Neither do we slap on effects to
be trendy. If the client requests typography
or organic shapes, for instance, the studio
weighs, researches and evaluates it during
the design process.”

Similarly, Khamash has chosen his
collaborators for the limited-edition line
with great care. Next up is a line of carpets,
designed by Kart Group and realised by
Beirut-based IwanMaktabi. Noted for
high-profile collaborations with designers
such as Jan Kath, Iwan Maktabi combines
the traditional with modern in high-quality
handmade carpets.

Prior to founding Kart Group, Khamash
worked with renowned architects such as
Zaha Hadid for the Architectural Biennale
of Venice and Scandinavian Pavilion
projects, as well as Philippe Starck for his
private residence, consolidating his solid
international experience in the luxury interior
design industry.
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“From my education in Italy and working
with great designers, the one thing that |
have learned is that speed is the enemy of
great design. Thoughtful attention to detail
and quality construction will take time. It
takes time to develop a design that will
he says,
commenting on the prevalent culture of

help save costs in the long run,”

project execution.

“Today it’s all about cost cutting and
compressing timelines, at the expense of
quality. This has been mistakenly called
value engineering; when no value is being
added but the emphasis is simply on
reducing quality for short term gain. In the
long term, everyone loses— especially the
client who is getting a space and finishes
that will be expensive to maintain.

“We are fortunate to have clients who
come to us with that expectation of high-
quality design. In commercial projects, the
client does need the space operational in
as short a time as possible to cap costs. We
work closely with our trusted team of fitout
contractors to ensure this happens without
design being compromised at any stage.We
have to ensure our design sits well within the
business landscape. Especially in a softened
market. The design has to help a client's
business - build a brand, boost revenues or
to solve real problems.” El
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